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Book It!

Three new books help working fewelers
increase their creativity, profitability and safety

hether it's studying the
‘:‘I}' details of a piece of de-
signer Jewelry, working

out systems to increase profits in the
shop of strengrhening safety proce-
dures, fewelers with a significant bench
will welcome three new books written
just for them,

Creativity: The Art
of lewelry Making
Alin Revere’s new book, Tae Anr of
Jrwelry Making, showcases the work of
25 jewelry designers. Some are well-
known commercial jewelers; others are
cducators and crafltspeople
better  known in  metal-
semithing circles. Revere care-
fully explains the steps each
toak to design a single piece
from ks or her collection,
often 2 signature piece. Re-
vere, a reacher who directs the
Revere Acaderny of Jewelry
Arts in San Franciscs, CA,
spent many vears as a de-
signer hamaeld, so his deserip-
tions bear the mark of an
armist as well as an educaror,

Before examining cach de-
signer, Revere reviews the
tools jewelers need to create
works of art, This text and
simple photos by Barry Blau
create o visual dictionary for
rhe bench jeweler or designer.
Revere follows this with a section of
conciie defimtions of various proce-
dures working jewelers use.

Next, Revere introduces cach jow-
elry artist in page-long bicgraphical
skerches showing the often circuitous
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paths they took to their crafi. The
skeiches offer encouragement to be-
ginning jewelers who worry  their
backgrounds may not have preparcd
them for their jobs = the author shows
diverse experiences and interests are
definite pluses for the jewelry artiss.

Each biography is followed by a
photo of a piece by that artist. Revere
desciibes the plece then lists the mate-
rials and mesurements, Musteator
George Melean skeiches cach com-
poncnt of the finished design. Swep-
by-step directions follow, alorg with
advice ro make the job casicr,
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Revere makes it clear each astist
owns the copyright to his or her design
and says jewelers may experiment with
them but cannot reproduce them com-
mercially. The idea is to get inside the
creative minds of the jewelen profiled:

Abrasha, Robert Grey Kaylor, Tami

Dean, Sam Beewn, David Clarkson,

Jeft Georgantes, Ira Sherman, Richard

Messing, Michasel Sugarman, Dee

Fontans, Eticnne Perrer, Marianne

Hunter, Tim McCreighi, Don

Friedlich, Jaclm Davidson, Themas

Herman, Charles Lewton-Brain, Loes

van Ricl, Neal Pellack, Paul Robilor,

Robert Phiclh, Michacl Good. Jan

Maddox, Patrick Murphy and Ross

Coppelman.

& The Art of Jewelry J‘MJ'AII_ Ster-
ling/Chapelle, 1999, Its available
from Revere Acadeny Books, San
Framcisco, CA; (800) §44-9442,
www.revercacademycom, shakeié®
revercacadenyy.com, Cost, $24.95,

Profitability: fun Your Shop
Without It Running Yoi

Bradney W. Simon, a JA® Certified
Masger Bench Jeweler, wrote Kum Yonr
Shop Withowr fr Runming You to help
shop managers institite procedurcs
that reduce waste, increase presluctivity
and make the working shop an aset o
any jewelry store.

For too many vears, Simvon says, jow-
elry store owners have believed the fal-
Licy the shop can't be & profit center,
He destroys that nofion step-by-sicp
with a practical book that shows own-
ers and shop managers the keys o
profitabilin:

Simon begins by explaming why
owners can ne longer afford o have an
unprofitable shop, then shows how
determine profitability. He points out
bookkeeping might be the firt prob-
lem = many jewelers don't take into s
count the actual coit of bench jobs



